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� Platinum   $17,500

� Gold  $8,500

� Silver  $6,000

� Bronze  $3,500

� Friend   $1,250

� Vendor Booth   $1,000

� Team  $1,000

Thanksgiving Day���L�V���D���W�L�P�H���W�R���U�H�Á�H�F�W���D�Q�G��
give thanks for our lives and a time to 
�M�R�L�Q���W�R�J�H�W�K�H�U���W�R���P�D�N�H���D���G�L�I�I�H�U�H�Q�F�H���L�Q���W�K�H��
lives of others. On Thanksgiving morning, 
you can make a difference by becoming 
a sponsor of the 2010 Run to Feed the 
�+�X�Q�J�U�\���E�H�Q�H�À�W�L�Q�J���6�D�F�U�D�P�H�Q�W�R���)�R�R�G��
Bank & Family Services (SFBFS). 

This will mark the 17th year that 
businesses throughout the Sacramento 
�U�H�J�L�R�Q���K�D�Y�H���U�H�V�S�R�Q�G�H�G���W�R���6�)�%�)�6�·���P�L�V�V�L�R�Q��
by sponsoring this worthwhile event. Run 
to Feed the Hungry has become a family 
tradition for thousands of area families, 
as well as a favorite event for many of the 
�H�O�L�W�H���U�X�Q�Q�H�U�V���L�Q���&�D�O�L�I�R�U�Q�L�D�����/�D�V�W���\�H�D�U�·�V��
event produced a record crowd of over 
28,000 participants, and most 
importantly, a record fundraising total 
of over $750,000. 

The event is now one of the largest and 
most respected races in the United 
States. This year over 30,000 participants 
are expected. The event will once again 
be captured live on television and receive 
substantial radio coverage with Clear 
Channel and print and advertising 
coverage in The Sacramento Bee. 
We truly appreciate your consideration in 
becoming involved with this tremendous 
holiday tradition. 

If you have any questions, please contact 

BlakeYoung byoung@sacramentofoodbank.org

Rich Hanna  (916) 548-8209 

Sponsorship Opportunities Sponsorship Agreement

Form a Team
Build a team of at least 20 members to participate in the 

Run to Feed the Hungry. Teams may be companies, friends, 

clubs or families who want to fundraise and participate as 

a group. Teams receive a professional team photograph, 

�E�D�Q�Q�H�U�����9�,�3���S�D�U�N�L�Q�J�����9�,�3���S�D�U�W�\���R�Q���W�K�H���P�R�U�Q�L�Q�J���R�I���W�K�H���H�Y�H�Q�W��

and special event t-shirt customized with team name. 

For more information please contact Jennifer King at 

teams@runtofeedthehungry.com 

EVENT PARTICIPATION/BENEFITS

Your logo on 60,000 event postcards

Your logo on 30,000 event T-shirts

Your logo on start line banner

Signage at finish line

May distribute marketing materials/samples

Participation in TV/media marketing events

Your logo on event web site with hyperlink

Event day public address announcements

Booth space in post-race party area

Complimentary entries and T-shirts
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PLATINUM GOLD SILVER BRONZE FRIEND VENDOR
BOOTH
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